





What Kind of Restaurant Does the Characters on the Signboards Conjure Up?
Shinji Imakawa and Takako Kodoi1
Abstract: Advertising sign of the restaurants contains many information on it, for example, 
daily bargain products or recommendation of the house etc. The characters(fonts) used in 
the signboards may also transfer some information to the consumer. The aim of this study 
was to investigate a question that "what kind of restaurants image does the characters on 
the signboards conjure up?" Field survey showed that the fonts on the signboards can be 
divided into seven types as Mincho, Kaku-Gothic(block), Maru-Gothic(round-edge block), Kaisho, 
Gyosho, Kantei-ryu, and Reisho. All types of restaurants use Mincho and Kaku-Gothic fonts on 
the signboards. Mincho has common and uncute image, and Kaku-Gothic contains festive and 
accessible image. These two fonts may be used because they have the common touch for 
ordinary people. In fact, Mincho font conjures up the image of all seven types of restaurants 
(okonomiyaki shop, curry shop, ordinary, cafe, Italian restaurant, Chinese restaurant and ramen shop). 
On the other hand, Kaku-Gothic conjures up the images of shops other than cafe and Italian 
restaurants, but the percentage of questionee those who imagined other ﬁ ve types of restaurants 
was high. Each font may have unique latent potential to conjure up some kind of restaurant or 
food.










































































































































































































































































᫂ᮅ⣔ ゅ䝂䝅䝑䜽⣔ ୸䝂䝅䝑䜽⣔ ᴠ᭩⣔ ⾜᭩⣔ ຺ீὶ⣔ 㞔᭩⣔ 䛭䛾௚
᪥ᮏᩱ 䠄㻝㻟䠅 㻟㻜㻚㻤 㻝㻡㻚㻠 㻝㻡㻚㻠 㻠㻢㻚㻞 㻡㻟㻚㻤 㻞㻟㻚㻝 㻜㻚㻜 㻜㻚㻜
䜲䝍䝸䜰ᩱ 䠄䠕䠅 㻞㻞㻚㻞 㻤㻤㻚㻥 㻟㻟㻚㻟 㻜㻚㻜 㻝㻝㻚㻝 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜
୰⳹ᩱ 䠄䠔䠅 㻞㻡㻚㻜 㻡㻜㻚㻜 㻜㻚㻜 㻜㻚㻜 㻞㻡㻚㻜 㻜㻚㻜 㻡㻜㻚㻜 㻜㻚㻜
䜹䝺䞊䠄㻝㻜䠅 㻠㻜㻚㻜 㻝㻜㻜㻚㻜 㻡㻜㻚㻜 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜 㻞㻜㻚㻜 㻜㻚㻜
䝷䞊䝯䞁䠄㻝㻥䠅 㻟㻝㻚㻢 㻟㻢㻚㻤 㻡㻚㻟 㻞㻝㻚㻝 㻟㻢㻚㻤 㻠㻞㻚㻝 㻟㻝㻚㻢 㻜㻚㻜
䛚ዲ䜏↝䛝䠄䠔䠅 㻟㻣㻚㻡 㻝㻞㻚㻡 㻞㻡㻚㻜 㻝㻞㻚㻡 㻝㻞㻚㻡 㻟㻣㻚㻡 㻟㻣㻚㻡 㻞㻡㻚㻜
⫗ᩱ 䠄㻝㻣䠅 㻟㻡㻚㻟 㻡㻞㻚㻥 㻞㻟㻚㻡 㻠㻝㻚㻞 㻞㻥㻚㻠 㻝㻣㻚㻢 㻡㻚㻥 㻜㻚㻜
↝䛝㫽䠄䠕䠅 㻞㻞㻚㻞 㻢㻢㻚㻣 㻜㻚㻜 㻜㻚㻜 㻠㻠㻚㻠 㻞㻞㻚㻞 㻜㻚㻜 㻜㻚㻜
ᒃ㓇ᒇ
䠄ಶู䛾ᗑ⯒䠅䠄㻝㻥䠅 㻞㻝㻚㻝 㻢㻟㻚㻞 㻝㻜㻚㻡 㻟㻢㻚㻤 㻞㻢㻚㻟 㻟㻝㻚㻢 㻜㻚㻜 㻜㻚㻜
ᒃ㓇ᒇ
䠄䝏䜵䞊䞁ᗑ䠅䠄㻝㻤䠅 㻡㻡㻚㻢 㻢㻢㻚㻣 㻞㻞㻚㻞 㻞㻞㻚㻞 㻡㻡㻚㻢 㻞㻞㻚㻞 㻡㻚㻢 㻜㻚㻜
ᐃ㣗䞉㣗ᇽ䠄㻝㻤䠅 㻞㻞㻚㻞 㻢㻝㻚㻝 㻝㻢㻚㻣 㻟㻤㻚㻥 㻞㻣㻚㻤 㻞㻣㻚㻤 㻜㻚㻜 㻜㻚㻜
ႚⲔᗑ䠄㻝㻞䠅 㻞㻡㻚㻜 㻡㻜㻚㻜 㻟㻟㻚㻟 㻞㻡㻚㻜 㻤㻚㻟 㻤㻚㻟 㻜㻚㻜 㻜㻚㻜
࿴ⳫᏊ䠄㻝㻝䠅 㻠㻡㻚㻡 㻝㻤㻚㻞 㻝㻤㻚㻞 㻢㻟㻚㻢 㻟㻢㻚㻠 㻜㻚㻜 㻜㻚㻜 㻞㻣㻚㻤
䜹䝣䜵䠄㻞㻢䠅 㻠㻞㻚㻟 㻠㻞㻚㻟 㻠㻢㻚㻞 㻟㻚㻤 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜
䝞䞊䠄䠕䠅 㻢㻢㻚㻣 㻤㻤㻚㻥 㻞㻞㻚㻞 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜 㻜㻚㻜
䝣䜷䞁䝖䛾✀㢮䜾䝹䞊䝥ྡ䠄ᗑ⯒ᩘ䠅
䠆⥙᥃䛡䛿ྛ䜾䝹䞊䝥䛷᭱䜒౑ 䛾㧗䛛䛳䛯䝣䜷䞁䝖














































᫂ᮅయ ゅ䝂䝅䝑䜽య ୸䝂䝅䝑䜽య ᴠ᭩య
⾜᭩య ຺ீὶ 㞔᭩య ᡭ᭩䛝
















᫂ᮅయ ゅ䝂䝅䝑䜽య ୸䝂䝅䝑䜽య ᴠ᭩య











᫂ᮅయ ゅ䝂䝅䝑䜽య ୸䝂䝅䝑䜽య ᴠ᭩య
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